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TRENDS
PART ONE



People who are passionate about creating content,
People who live and breathe video,
People who love our brands and strive to help them stand 
out in a digital world that is oversaturated with content.

Competitors or clients alike, we hope you find this useful in 
helping you develop your next content strategy for your brand!

Don’t fret. Meet Isaac has got your back!
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THE HUMANS 
BEHIND
THIS PAGE

“Sup, I’m Isaac!”

Introduction to Meet Isaac
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INTRODUCTION:

THE RISE OF 
VIDEO CONTENT
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VIDEO IS 
EXPECTED TO 

MAKE UP 79% OF 
THE WORLD’S 
MOBILE DATA 

TRAFFIC BY 2022.

“

”
— Cisco

https://www.cisco.com/c/en/us/solutions/collateral/executive-perspectives/annual-internet-report/white-paper-c11-741490.html


In the world of content marketing, brands are constantly 
competing to create the most engaging and shareable 
content, with new trends arising on a regular basis.

In recent years, standing out amongst these trends is video 
marketing. What was a mere method of communication 
with consumers has taken the industry by storm, and has 
steadily transitioned from being a secondary marketing 
tactic to a primary focus for brands and their marketing 
strategies.

Discover how you can harness the proven power of video 
content to increase brand awareness, kick your marketing 
efforts into overdrive and carry your audience down the 
marketing funnel!
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THE RISE OF
VIDEO
CONTENT

Introduction



2004

Facebook is 
launched and 

went on to 
become the 

world’s largest 
social 

networking 
site, for people 
and brands to 

share their 
photos and 

videos.

2005

Youtube came 
onto the 

online scene 
as the first 
large-scale 

video sharing 
website and 
opened video 
expression to 
the masses. 

First video was 
‘Me at the 

Zoo’, uploaded 
by Youtube 
co-founder.

2010

Instagram 
entered the 
social media 
scene as the 

home for 
visual 

storytelling, 
especially for 
the ones with 

a creative 
passion.

A TIMELINE OF 
ONLINE VIDEO 
PLATFORMS

Timeline



2011

Snapchat 
changed 
the social 

media 
game by 

introducing 
the first 
form of 

‘Live 
Stories’

2013

Vine 
quickly 
became 

one of the 
web’s most 

vibrant 
communiti

es, 
well-known 

for their 
6-second 

short-form 
videos.

A TIMELINE OF 
ONLINE VIDEO 
PLATFORMS

Timeline

2016

IG Stories 
and IG Live 

were 
designed 

and 
launched for 

users to 
capture 
more of 
users’ 

everyday 
photos and 

videos.

2016

TikTok 
became 
widely 

successful 
as it 

enables 
everyone 
from all 
walks of 

life to be a 
video 

creator.
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FROM THIS TIMELINE, WE 
CAN DEDUCE THAT

VIDEO GETS
INCREASINGLY

POPULAR
OVER THE YEARS
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WHY IS VIDEO 
IMPORTANT FOR 

YOUR BRAND 
MARKETING?

02
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YOUR BRAND IS 
NOT A STAGNANT 
STRATEGY ON A 
PIECE OF PAPER 

— YOU MUST 
BRING IT TO LIFE.

“

”— William Craig, Forbes
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WHY VIDEO?

01
GREAT FOR EVERY OCCASION
Video is the most versatile form of 
content for any marketing initiative

ALLOWS YOU TO BECOME 
VISIBLE
Video is a perfect way to stand out 
on a cluttered timeline

EFFORTLESS ENGAGEMENT
Video content helps to deliver 
messages effectively in a shorter time

VIDEO IS EMBRACED BY 
SOCIAL MEDIA
Video is easily optimised for mobile 
consumption and is easily 
accessible by all.

FOR YOUR BRAND 
CONTENT MARKETING

02

03

04

Why Video?



Video is the most versatile form of content and it is 
important to include a video with every marketing initiative.

Need to build your credibility? Interview an expert in the 
field or feature a consumer’s story and make a video out of 
it.

Want to educate your consumers? Come up with a how-to 
video tutorial.

Want to be more personable? Feature a consumer’s story or 
testimonial so that other consumers can relate on an 
individual level.

There is never a bad situation for using
 video content.
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VIDEO IS
GREAT FOR 
EVERY OCCASION

Why Video?

83% of marketers would increase 
their reliance on video as a strategy 
if there were no obstacles like time, 
resources and budget
— Buffer



Today, consumers are overloaded with stagnant content 
from brands. Videos are not only a perfect way to stand 
out on a cluttered timeline, it can also be easily shared 
by consumers on social media.

Trust is the key to building strong and long-lasting 
relationships with consumers, which is why it is important 
that videos encourage social sharing. By producing 
shareable video content, consumers are more likely to 
view your videos with the impression that someone they 
trust has already viewed it, and shared it. 

All the time spent watching video content getting to know 
your brand  on your platform means a longer time spent 
on your platforms, ultimately signalling to search 
engines that your site it full of great content.

14

USE VIDEO FOR
BETTER
VISIBILITY

Why Video?

54% of customers prefer to see 
videos, over other marketing tactics 
from the brands they support.
— Hubspot



Rather than reading extensive copies or filing through 
online catalogs, video content appeals to even the most 
dismissive buyers.

Consumers can engage, embed, share and comment on 
video content all at the touch of a button. Video content 
is the perfect way to cut out the demand for any reading 
and easily engages all types of audiences.

Human attention spans are also getting shorter; video 
marketing helps to deliver the message across 
effectively in a shorter time, while also striking an 
emotional chord with the consumers via visual and 
auditory storytelling that are not present in text or static 
images.
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USE VIDEO FOR
EFFORTLESS
ENGAGEMENT

Why Video?



Technology is constantly being innovated and social 
media marketers have to stay up to date with the trends. 
This is good news for video marketers as video is 
ever-evolving and versatile for all social media 
platforms.

Youtube reports that mobile consumption rises by 100% 
every year, with 90% of consumers preferring to watch 
videos on their mobile, on the go. Video can be 
optimised for mobile consumption, making video content 
easily accessible by all.
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VIDEO IS
EMBRACED BY
SOCIAL MEDIA

Why Video?
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THINGS TO 
CONSIDER WHEN 
MAKING A VIDEO

03
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#01
PLATFORM 
AND FORMAT

01

02

03

Decide which platform best suits the 
brand, tone of the video and target 
audience.

Your videos should be optimised for the 
platforms/orientations that the users 
prefer.

Diversify your video dimensions — square, 
horizontal, vertical, etc

Design for sound-off but delight with 
sound-on — Use visuals like text and 
graphics in videos to get your message 
across. It gives users a choice to interact 
with the video sound on or off.

Platform and Format

04
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Source:
https://appinstitute.com/how-to-promote-your-business/

Platform and Format

https://appinstitute.com/how-to-promote-your-business/
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#02
WHO IS THE 
VIDEO FOR?

01

02

03

Define your target audience - it helps to 
understand who you’re ‘talking’ to, what 
they might be interested in and sets the 
tone of the video.

Audience can be defined using age, gender, 
location, interests, job/industry etc.

If data is unavailable, we can rely on 
empathy to figure out who our target 
audience might be. Think about what a 
particular person might like, their problems 
and how you can help to solve them.

Target Audience
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#03
TIMING IS 
EVERYTHING

01

02

03

Decide on the length of your video, should 
it be 30 seconds or 5 minutes long?

Be aware of the time of day you should post 
your video will attract the most viewers.

The type of videos you should be releasing 
at different times of the year. For example, 
Christmas/New Year themed videos.

Pre-production is what will make or break 
your video — it is important to plan in 
advance.

.

Timing is Everything

04
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Thumbnails 
● Like your video, your thumbnail needs to engage 

the eye and resonate with your audience. 
● Video thumbnails should also be consistent with 

the brand and clear.

Titles 
● Let the audience know what they should be 

expecting from the video and get what you’re 
trying to say right away.

● Coming up with compelling and straightforward 
titles is important as it lets the audience decide 
whether or not to click on your video.

At First Glance

#04
AT FIRST 
GLANCE
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WHERE DO 
YOU START?

SAY YOU WANT TO MAKE A VIDEO,

Incorporating Video

Stay tuned for Part Two where we round 
up a list of marketing videos on social 

media, to help inspire and kickstart your 
own video marketing efforts!



QUESTIONS?
HIT US UP!

info@meetisaac.sg

@meetisaac

Meet Isaac

mailto:info@meetisaac.sg
https://www.instagram.com/meetisaac/
https://vimeo.com/meetisaac

